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SCENES FROM “THE LAST CHALLENGE” 


Glenn Ford wrests a gun from Angie Dickinson in a suspenseful 
moment fram ‘The Last Challenge,’? MGM’s fast-draw outdoor 
drama. Chad Everett also stars in the exciting story of a challen- 
ger for the title of fastest gun in the West. It was filmed in 
Panavision and Metrocolor largely on locations in, Arizona. 


Still 1852-59 


The Last Challenge Mat 2-C 


Chad Everett guns down a cheating cardsharp in the saloon run 
by Angie Dickinson (lower right) in one of the taut moments 
from MGM’s ‘The Last Challenge.’ Glenn Ford heads the cast 
of the fast-draw outdoor drama, with Gary Merrill co-starred. 
The exciting attraction, in Panavision and color, was filmed 
largely on locations in Arizona, directed by Richard Thorpe. 


Still 1852-50 The Last Challenge Mat 2-B 


Angie Dickinson and Chad Everett are adversaries in MGM’s 
fast-draw outdoor drama, ‘‘The Last Challenge,”’ also’starring 
Glenn Ford. Miss Dickinson plays the woman in the life of 
frontier marshal Ford, with Everett as a fighter who challenges 
the latter’s supremacy as the fastest gun in the West. The 
exciting attraction, in Panavision and color, was filmed largely 
on locationsin Arizona, produced and directed by Richard Thorpe. 


Still 1852-18 The Last Challenge Mat 2-A 


GLENN FORD, ANGIE DICKINSON, CHAD EVERETT STAR IN “THE 
LAST CHALLENGE,” FAST-ACTION WESTERN OF FASTEST-GUNMEN 


In the period of America’s early 
West, whenever a man had established 
a reputation as the “fastest gun,” soon- 
er or later another quick-draw shooter 
was bound to challenge the title. This 
ambition for supremacy provides the 
dramatic conflict in MGM’s incisive 
new outdoor action-drama, “The Last 
Challenge,” with Glenn Ford, Angie 
Dickinson and Chad Everett in the 
starring roles. 

Ford is seen as Dan Blaine, the most 
deadly hand-gun man in the West. 
Happy in his romantic relationship with 
Lisa Denton (Miss Dickinson), owner 
of the saloon in the border town of 
Suwora, he now has an aversion to 
killing. 

But a young man named Lot Mc- 
Guire (Everett) rides in on Suwora and 
reveals that he sas come looking for 
Blaine. He intends to kill him in order 
to achieve the title of the best pistolero 
in the land. That he is a superb gun- 


Love Me — Love My Horse 


Where Glenn Ford goes, there 
goes “Tops.” 

Tops is Ford’s horse, a handsome 
sorrel which the star has ridden in 
all his movies ever since making 
“Cimarron” back in 1961. 

When Glenn, along with co-stars 
Angie Dickinson and Chad Everett 
made a location trek to Tucson, 
Arizona, for the the MGM western, 
“The Last Challenge,” Tops was 
given Class-A transportation along 
with the stars and 75 members of 
the film’s cast and crew. 


Glenn Ford Marks 33rd 
Anniversary As an Actor 


1967 marks the 33rd anniversary of 
Glenn Ford’s entry into the acting pro- 
fession. 

Ford made his stage debut in 1934 
as the grocery boy in a west coast 
presentation of the Broadway hit, 
“The Children’s Hour,” and played his 
first film role in “Heaven with a 
Barbed Wire Fence.” 

Since then, the busy actor has starred 
in 82 motion pictures, most recent of 
which is MGM’s fast-action Western, 
“The Last Challenge,” which also stars 
Angie Dickinson and Chad Everett. 


Marshal Dan Blaine.............------- Glenn Ford 
LisanDentone 22-2 Angie Dickinson 
olaMcGultert =<... 225s nae Chad Everett 
Squimtp Gallow cys acces ees eet Gary Merrill 
Ernestuscamess: «2. 222. = Jack Elam 
Marie Webster............-.------ Delphi Lawrence 
Pretiv sHOnse 22ers oe Royal Dano 
Enank Goarmisonvessss tte. nceccenee= Kevin Hagen 
Outdoors ea. eee ee Florence Sundstrom 
Sl ese ee renee een ae Marian Collier 
Hatry Belle: seo ees Robert Sorrells 
MOT pp itiieceesee ae eee ce John Milford 
Ballard Weeks.........--------------- Frank McGrath 


Produced and directed by Richard Thorpe. 
Screen Play by John Sherry and Robert 
Emmett Ginna. Based on the novel “Pisto- 
lero's Progress” by John Sherry. Music: 
Richard Shores. Director of Photography: 
Ellsworth Fredricks, A.S.C. Metrocolor. 
Filmed in Panavision. Art Directors: George 
W. Davis and Urie McCleary. Set Decora- 
tion: Henry Grace, Hugh Hunt. Unit Produc- 
tion Manager: Marvin Stuart. Film Editor: 
Richard Farrell. Assistant Director: Erich von 
Stroheim, Jr. Recording Supervisor: Franklin 
Milton. Make-Up by William Tuttle. Hair 
Styles by Mary Keats. Presented by Metro- 
Goldwyn-Mayer. 


(Announcement Story ) 


fighter is proved when he enters a 
poker game in Lisa’s saloon and catches 
a master card shark cheating. He makes 
his accusation, knowing that the other 
must draw, and kills the cheater. 

In the days that follow, Blaine real- 
izes that Lot eventually will force a 
duel. He also knows that he will kill 
the youth and that when this happens, 
much of himself will be destroyed. He 
sees in Lot the kind of wild youngster 
he himself was and tries repeatedly to 
convince him to leave Suwora and not 
try what he came to do. 

But a showdown is inevitable, and 
when it occurs in the taut climax of 
“The Last Challenge,” the result not 
only brings about a death but alters the 
lives of the two remaining protagonists 
in the triangle made up of Blaine, Lot 
and Lisa Denton. 

Not all of “The Last Challenge,” di- 
rected and produced by the veteran 
Richard Thorpe, is concerned with gun- 


Riding the range has taken Glenn 
Ford from the back hills of Santa 
Monica to the deserts of Mexico, the 
plains of Argentina, the wilds of the 
American west and into international 
prominence as one of the most popular 
box-office stars in the motion picture 
industry. 

Long associated with westerns, his 
versatility is sometimes overlooked. 
Ford most recently starred in another 
outdoor action drama, as the frontier 
marshal in MGM’s “The Last Chal- 
lenge.” But he also has portrayed Gen- 
eral Omar Bradley in “Is Paris Burn- 
ing?” the disillusioned hero of the 
Mexican-made “Rage” and the iron- 
willed man of “The Long Ride Home.” 

The actor’s career has unfolded into 
one of many facets since he blazoned 
into prominence in the memorable 
“Gilda.” His work among the Boys 
Clubs of America has earned him na- 
tional recognition and commendation 
from the White House itself. 

His service during World War II 
and subsequent active participation in 
the Naval Reserves has brought him an 
impressive list of honors, including the 
Legion of Merit from the French Gov- 
ernment. In Hollywood he is a guiding 
force for The Thalians and a long list 
of local charitable organizations. 

With sharp gray eyes, cropped hair 
and sun-burnished skin, Ford has be- 
come a polished cosmopolite in sharp 
contrast to the shy boy who earned 
money for his Santa Monica High 
School years by tending horses and do- 


INDIAN SHOOT-UP 
JUST FOR LAUGHS 


One of the funniest Indian shoot-ups 
ever seen on the screen adds comedy 
contrast to the drama of MGM’s fast- 
action Western, “The Last Challenge,” 
starring Glenn Ford, Angie Dickinson 
and Chad Everett. 

The melee occurs in an 1877 setting 
when Ford and Everett, riding their 
horses through mountain country, are 
set upon by a band of Braves, who shoot 
at them from behind boulders but, 
strangely enough, never hit their target. 

It turns out that the Indians are 
actually friends of Ford, cast as a fast- 
at-the-trigger Marshal, and that this is 
their way of getting some hospitality 
out of him — hospitality, that is in the 
form of liquor. 

Ford proves completely hospitable 
and before the sequence has ended, the 
fearsome Indian warriors find them- 
anes prone on the ground — passed 
out! 

Based on the novel, ‘“Pistolero’s 
Progress,” by John Sherry, “The Last 
Challenge’ was produced and directed 
by Richard Thorpe, and filmed in Pan- 
avision and Metrocolor largely on loca- 
tions in Arizona, 


LET OTHERS MAKE ONE OR TWO FILMS 
A YEAR; MR. FORD THRIVES ON WORK! 


play. Relieving the tension are such 
scenes as a bucolic fishing sequence in 
which Blaine and Lot first meet, neither 


realizing that their friendly comraderie 
will turn to hatred when their respective 
identities are revealed; and a comic 
episode in which a band of threatening 
Indians are pacified when they are made 
roaring drunk. There are also amusing 
glimpses of the “backstage” rivalries of 
the toothsome girls employed by Lisa 
in her saloon. 

But primarily, “The Last Challenge” 
is a fast-action outdoor film with an en- 
grossing conflict and with colorful and 
credible characterizations. Gary Merrill 
portrays Blaine’s self-important deputy 
who is easily cowed, with Jack Elam 
cast as a slimy character who attempts 
to blackmail Lisa, but whom she uses 
for her own purposes instead. 

Based on John Sherry’s novel, “Pis- 
tolero’s Progress,” with the screen play 
written by Sherry and Robert Emmett 
Ginna, the picture was filmed in Pana- 
vision and Metrocolor largely on loca- 
tions in Arizona. It is a Western that 
will provide rich entertainment for 
young and mature alike. 


ing odd jobs for Will Rogers. 

“T loved that man,” he says. “I got 
my start with him. He taught me to ride 
and to shoot. He also taught me to 
work.” 

And work is what Ford thrives on. 

He has said that he would rather act 
than eat, although fortunately one en- 
ables him to do the other. No part is too 
small for him if it is an interesting one. 
But he has a special affinity for west- 
erns. 
_ “In the first place, I feel comfortable 
in them,” he says. “On top of that, they 
speak a language moviegoers of every 
age understand.” 

In Ford’s lexicon, a western is where 
the action is. 

“Westerns have what too many of 
today’s movies lack — movement,” he 


Glenn Ford and Chad Everett 
join forces in fending off an 
Indian attack in MGM’s fast- 
draw outdoor drama, ‘‘The 
Last Challenge.’ Angie Dickin- 
son has the feminine lead in 
the exciting attraction, filmed 
in Panavision and color largely 
on locations in Arizona. 


The Last Challenge 


Still 1852-27 Mat 1-B 


avers. “The less gab and the more gallop 
they have, the better they are.” 

“The Last Challenge,” in which he 
co-stars with Angie Dickinson and 
Chad Everett, is Ford’s 82nd film. It is 
also the 20th movie for his wide- 
brimmed hat, his boots and Tops, his 
horse, which has been with him since 
“Cimarron.” 

As much as he enjoys acting, Ford 
looks forward to directing again, 
preferably a western. 

“And there’s one thing you can be 
sure of,” he concludes, “In any western 
T direct the heroine won’t have a fancy 
uairdo, the men won’t have the latest in 
leather or suede jackets, and there will 
be a minimum of gab.” 

Another certainty is that there will 
be plenty of gallop. 


HIRE BABY-SITTER 
FOR FILM'S FISH! 


Fishing in the Arizona desert has its 
hazards for a movie company. MGM 
recently had to hire a baby-sitter for 
the fish. 

It was necessitated by the opening 
scene on the Tucson, Arizona, location 
for the big-time western, “The Last 
Challenge,” which had Glenn Ford fish- 
ing for trout in the mountain streams 
of Sabino Canyon. 

When you’re making a motion pic- 
ture, you don’t just set the star along- 
side a stream and hope a fish will come 
along. With the company of 110, head- 
ed by Ford, Angie Dickinson and Chad 
Everett, scheduled to start work 
promptly at 8:30 on a Monday morn- 
ing, “The Last Challenge” production 
manager, Marvin Stewart, and assist- 


ant director Erich von Stroheim, Jr., 
were taking no chances on holding up 
director Richard Thorpe with a fish 
story. 

To insure a_ well-stocked stream, 
Stewart and von Stroheim bought 36 
plump trout from the Fish and Game 
Preserves located a few miles north of 
Tucson. The fish arrived over the 
weekend in their own tank stocked with 
bottled water. 

It seems fish are testy about water. It 
has to be fresh, cool and clean. It also 
has to be aerated and in constant circu- 
lation. Tap water, no matter how cool 
and clean, won’t do. It must be free 
from minerals. Even the ice cubes 
needed to maintain a temperature under 
60 degrees must be made from purified 
water. 


Found Solution 


However, Stewart and von Stroheim 
figured they knew how to keep fish 
happy—Hollywood style. The solution 
would be a private pool. 

They obtained two rubber miniature 
swimming pools in the local five-and- 
dime store and filled one with ice cubes 
and the second with water. The latter 
was placed atop the ice-filled pool and 
the contraption was installed outside 
their motel room, For a few seconds 
the fish swam happily. Then they start- 
ed to flop over the rim. 

After some consternation the produc- 
tion manager and assistant director hit 
on the idea of a fish-sitter. The trout 
were transferred back to the hygenical- 
ly-watered tanks and placed in the back 
of an air-conditioned truck equipped 
with an electric generator. This was 
attached to the tank to keep the water 
in constant motion. 


GUN-PLAY AND LOVE IN “LAST CHALLENGE” 


Glenn Ford and Angie Dickinson are the romantic duo of “The 
Last Challenge,’” MGM’s fast-draw outdoor drama of a marshal 
and his girl whose lives are threatened by a young gunman 
determined to establish his supremacy as the fastest gun in the 
West. Chad Everett plays the young challenger in the exciting 
film, photographed in Panavision and color largely on locations 
in Arizona. It was produced and directed by Richard Thorpe. 


Still 1852-60 


The Last Challenge Mat 2-D 


The “angry young man” character- 
istic has no place in the make-up of 
Chad Everett, who recently was named 
one of the Ten Top Stars of Tomorrow 
by movie exhibitors across the nation. 


Everett, currently starring with 
Glenn Ford and Angie Dickinson in 
MGM’s fast-draw western, “The Last 


Challenaea?? hac weant waneaan fail ap eat DN 


CHAD EVERETT SOON MAY HAVE TO MAKE 
DEAL WITH MGM TO BORROW HIMSELF! 


champion. I have to prove myself not 
to Glenn Ford, who is the Marshal I 
hope to dethrone, but to the youth in 
the story, who is ruthless enough to 
feed the ego that is his driving force.” 
Richard Thorpe, producer-director 
of ‘The Last Challenge,” who has been 
in the business for almost half a cen- 
aa a “~—-4t as an example 
breed of actor. 
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ANGIE'S LEGS INSURED FOR $1,000,000 
BUT SHE HAS NEVER WORN A MINI-SKIRT 


The girl whose legs were insured by 
Lloyds of London for one-million dol- 
lars has never worn a mini-skirt. She 
started her film career in long dresses 
and recently played her most important 
dramatic role—with her legs covered. 

The fragile, brown-eyed blonde is 
Angie Dickinson, who doesn’t resort to 
the obvious. She has appeared opposite 
some of the screen’s biggest stars and 
has never needed a gun to get her man. 

But a revolver plays an important 
part in her latest role in MGM’s “The 
Last Challenge,” an action-packed 
western in which Angie is seen as a 
dance hall charmer in love with Glenn 
Ford. 

“Westerns can sometimes prove a 
thankless job for an actress,” she says. 
“But I was lucky with this picture be- 
cause our producer-director, Richard 
Thorpe, refused to make the heroine 
the usual blatant, paint-rouged, stereo- 
typed girl. I don’t wear a single red 
satin dress.” 

Miss Dickinson has a soft spot in her 
heart for westerns ever since the day 
she played her first featured role and 
walked onto the streets of Old Tucson 
to confront John Wayne in “Rio 
Bravo.” 


Marked Turning Point 


“It marked the turning point in my 
career,” she declares. “Up until then I 
had played only small parts on televi- 
sion, but the dust and grime of Tucson 
turned into that old quote: ‘There’s 
gold in them thar hills.’ When I went 
back there for ‘The Last Challenge,’ it 
was nine years to the day later and 
nothing had changed.” 

However, her career and personal 
life had changed. In May of 1965, Miss 
Dickinson married composer Burt 
Bacharach, and their daughter was 
born on July 14, 1966. 

“She is our miracle baby,” the actress 
says, referring to the three-months pre- 
mature birth of the little girl, who 
weighed in at one-pound, ten-ounces. 
“Tt is a miracle that she survived but 
she is now round, rosy and a wonder- 
fully healthy baby. We were too fright- 
ened to even name her, Finally, the 
nurses at the hospital where she stayed 
the first three months named her 


Lovely Angie Dickinson plays 
the feminine lead with Glenn 
Ford and Chad Everett in 
MGM?’s fast-draw outdoor 
drama, ‘‘The Last Challenge.”’ 
Cast as Ford’s girl friend, Miss 
Dickinson plays a pivotal part 
in a conflict between Ford and 
Everett for the title of fastest 
gun in the West. The exciting 
offering was filmed in Pana- 
vision and Metrocolor largely 
on locations in Arizona, 


The Last Challenge 


Still Angie Dickinson 3872-E Mat 1-E 


‘Nikki.’ Now she is officially Lea Nikki, 
and Burt has written a new song, titled 
‘Nikki,’ in her honor.” 

Because of the infant, “The Last 
Challenge” almost went before the 
cameras without Angie Dickinson. 

“T learned that we would be on loca- 
tion in Arizona for the first two weeks 
of the picture,” she explains. “We had 
just brought the baby home, and I 
didn’t want to leave her, But again the 
understanding of Mr. Thorpe made 
everything fall into place. Sequences 
were rescheduled so that I was needed 
in Old Tucson for less than a week.” 

Having scored in both drama and 
comedy, Miss Dickinson now looks for- 
ward to doing a film musical. “I have 
studied singing for a long time,” she 
says, “and recently I enrolled in a trio 
of dancing classes, ballet, modern and 
inprovisation. When the time is ripe, I 
hope to be prepared.” 

If that musical comes along it would 
make Angie’s male fans happy. It 
would uncover those million-dollar 
legs! 


ROMANTIC TWOSOME 


Glenn Ford and Angie 
Dickinson are the romantic 
principals in MGM’s fast-draw 
outdoor drama, ‘The Last 
Challenge.’? Chad Everett also 
stars in the exciting story of 
the challenge for the title of 
fastest gun in the West. It was 
filmed in Panavision and color 
largely on locations in Arizona. 


The Last Challenge 
Still 1852-2 


Mat 1-A 
THE ADDITIONAL SCENE AND 
PLAYER MATS, SHOWN IN 
THE COMPLETE CAMPAIGN 


MAT ON ANOTHER PAGE, 
MAY BE ORDERED SINGLY. 


DIRECTOR RENOWNED 
FOR “THORPE TOUCH” 


In a long and brilliant career, direc- 
tor Richard Thorpe has brought more 
than 100 motion pictures to the screen, 
including films of virtually every type. 

His latest for MGM, which he pro- 
duced and directed, is ““The Last Chal- 
lenge,” fast-action drama of the old 
West, starring Glenn Ford, Angie 
Dickinson and Chad Everett. 

Thorpe’s versatility is demonstrated 
by a look at some of his past films, such 
as “Ivanhoe,” “Knights of the Round 
Table” and “The Prodigal.” Contrast- 
ing pictures have been the dramatic 
“Night Must Fall’ and “Joe Smith, 
American”; such musicals as “Jail- 
house Rock,” “The Great Caruso” and 
“The Student Prince”; and the come- 
dies, “T'wo Girls and a Sailor” and 
“What Next, Corporal Hargrove?” 

Thorpe’s work is characterized by a 
swift yet smoothly flowing narrative 
pace that has come to be identified in 
Hollywood as the ‘Thorpe touch.” 

Few men in the movie industry have 


such a well-rounded background for di- 
rectorial responsibility. He was a writ- 
er, film editor and studio executive be- 
fore becoming a director. He was also 
an actor, playing leading man to such 
feminine stars as Doris Kenyon in 
“Three O’Clock in the Morning” and 
Dorothy Gish in “Burn ’Em Up 
Barnes,” among others. 

His first directorial assignment was 
a Buddy Roosevelt picture, “Rarin’ to 
Go.” This was followed by a series of 
Charlie Murray comedies, Since join- 
ing MGM in 1935, Thorpe has directed 
some 70 pictures, earning the reputation 
of a director who brings in his films 
“on time and on budget.” 
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LIVE RADIO 
ANNOUNCEMENTS 


60 SECOND SPOT 


The big name .. . the big money . . . the good life mean nothing ... 
gunfighters live for the split second it takes them to kill! Metro- 
Goldwyn-Mayer presents Glenn Ford, Angie Dickinson, and Chad 
Everett in ‘‘THE LAST CHALLENGE” . . . a story of a man who forgot 
how to use a gun... and the stranger who made him remember! 
Glenn Ford is the Marshal who lost count of the people he killed. Now 
he tries to live without his guns and without his manhood. Angie Dickin- 
son is the woman who wants him alive at any price—even another 
man’s life. Chad Everett is the gunfighter who had only one mission 
in life... to kill faster than anyone alive. From the eyes that aim to 
the fingers that squeeze the trigger this is a portrait of what makes a 
killer live! The deadliest gunfighters in the West meet for ‘‘THE LAST 
CHALLENGE”! See ‘‘THE LAST CHALLENGE”’ in Metrocolor. 


30 SECOND SPOT 


The deadliest gunfighters in the West meet for ‘‘THE LAST CHAL- 
LENGE"’! Metro-Goldwyn-Mayer presents Glenn Ford . . . Angie Dickin- 
son and Chad Everett in ‘‘THE LAST CHALLENGE” . . . the story of a 
man who forgot how to use a gun... and the stranger who made him 
remember! From the eyes that take aim to the fingers that squeeze the 
trigger . . . these men have only one mission in life . . . to kill faster 
than anyone alive! See ‘‘THE LAST CHALLENGE” . . . in Metrocolor. 
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BALLYHOO 
FAST DRAW 


Many amusement parks have a fast-draw game where 
the customer competes with a mechanical gunslinger. You 
can duplicate this stunt by having patrons draw against 
an usher for discount or guest admission. All you have 
to do is have them draw against each other with water 
pistols, pop guns or beebee guns, shooting at a target 
or a garbage can. 


TRAVELING MAN 


The old walking ballyhoo still draws crowds. An usher 
giving out hand bills, walking with boots, cowboy hat 
and a playdate notice; or strumming a guitar will always 
boost your boxoffice. 


HORSES 


Most towns have a riding club, or at least local stables. 
A horse ridden through town with saddlebag signs 
advertising your engagement will turn heads wherever 
it goes. 

e 


Many promotions are possible for this film on the strength 
of its title alone. If any merchant in your area is having 
a close-out sale, it can be advertised with ‘‘this is your 
LAST CHALLENGE to get the best values in town.”’ 
Another way is to list the opportunities for ‘the LAST 
shopping doysfefttilk 2.2 -..<._..c...28-2- with the LAST 
or tgs oh Mts | aaa a aaa nee: oF and go see THE LAST 
CHALLENGE at your Playdate Theatre.’’ Or you can ad- 
vertise CHALLENGING new ways to serve dinner, play 
a sport... or anything. 


Another idea following this line is a contest for patrons 
using the word ‘‘Challenge’’. People send in tie-in sayings 
such as “‘It will be a real CHALLENGE to stay away from 
this picture.’’ For every tie-in used on the air, give the 
sender guest tickets to the show. 


COME TO ARIZONA 


As shown is still 1852-21, THE LAST CHALLENGE was 
filmed on location in beautiful Arizona—top vacation 
area of the Southwest. Use this still to tie-in travel 
agencies and other industries like bus and train lines 
which are promoting Arizona visiting. Perhaps you can 
promote a trip to the “‘Land of the LAST CHALLENGE”’ 
for a local media contest. 
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Based on the novel PISTOLERO’S PROGRESS 
sy JOHN SHERRY 
Now a stirring movie from METRO-GOLDWYN-MAYER @ ARRANGE to have a quantity of the books distributed to schools, encour- 


CELEBRATION 


Glenn Ford begins his 33rd year in motion pictures 
as the star of MGM’s THE LAST CHALLENGE. It is 
also the 200th picture of director Richard Thorpe. 
You can benefit from both of these anniversaries in 
many ways: 


1—PROMOTE a Glenn Ford celebration over your 
local media movie programs featuring highlights 
and discussion of past pictures, outlining his film 
career. Ask disc jockeys to play some of the title 
tunes from his top pictures. 


2—RUN a Glenn Ford contest, asking contestants to 
name his films from clues given; or the longest 
list; or award a prize to the 33rd person to call 
in, but a ticket to your show, or any other event. 


3—SPEAKING of figures, remember that Angie 
Dickenson is Glenn’s co-star in this picture, and 
she's the girl with the $1,000,000 legs, insured 
by Lloyds of London. 


4—TIE IN the celebration angle with local historical 
societies, asking them to commemorate local 
events with the film, especially if your town has 
any local connection with the Old West. 


NOTE: Some of Glenn Ford's latest pictures are listed below: 
Cimarron; Cry for Happy; The Four Horsemen of the Apocalypse; 
Experiment in Terror; Love is a Ball; The Courtship of Eddie's 
Father; The Rounders; The Money Trap; Fate is the Hunter; and 
Dear Heart. 


WESTERN STYLES 


Western clothes are fast-selling casual wear this year. 
Use still 1852-41 for clothing store displays featuring 
western boots, white levis, or denim jackets. This still 
can also be used for arranging publicity stunts with 
local riding clubs. In the photograph, Glenn Ford 
rides ‘‘Tops,’’ his favorite mount which has been with 
him through 20 westerns since ‘‘Cimarron,’’ his boots 
and wide-brimmed hat are also veterans of many of 
Glenn’s outdoor epics. 


POCKET BOOKS PROMOTION 


John Sherry’s rip-roaring novel, ‘‘Pistolero’s Progress’’ has been transformed 
into MGM’s exciting THE LAST CHALLENGE. A strong-seller under it’s old title, 
the book is expected to climb the best-seller lists when it appears in the Pocket 


Books, Inc. motion picture edition. Here are some ways to help supercharge 
the potent merchandising campaign Pocket Books is giving this promotion: 


® CONTACT your local Pocket Books distributor and arrange co-operative 
advertising, placement and publicity for this edition. 


® MAKE sure your local paperback retailers receive pressbook material, 
including posters and stills for rack, in-store and window display. 


® PROMOTE a quantity of the books for opening day incentives, local media 
personalities, library displays and your local film critics. 


aging essays on the book in competition for guest tickets. 


TRAILERS RADIO E.T’s 


THEATRICAL TRAILER 


This action-made, full power trailer is your best sell- 
ing aid for this unusual western. Order several weeks 
in advance from your National Screen Service Branch 
Manager. 


TV TRAILER 


A smash-excitement pair of television spots, a 60 
and a 20 second in COLOR and black and white, 
are available from your MGM Field Press Representa- 
tive on request. 


RADIO E.T.'s 


Two full-power spots, a 60 and a 30 second, have 
been crammed with all the two-fisted energy of this 
film, paced against a lively original score. Order 
gratis from your MGM Field Press Representative. 


MULTI-MEDIA 
CONTESTS 


THE BADGE GAME 


In cooperation with a local radio station, you can 
distribute Marshall badges (printed on cardboard) 
with the film’s title logo. These can be distributed by 
ushers in congested areas of your city. Then a camera 
crew, a walking radio personality, or a newspaper- 
man can walk through town for an unscheduled hour, 
giving guest tickets or promoted prizes to whoever 
is wearing their badges—which were given out sev- 
eral days earlier. This contest can publicize your 
playdate for several weeks. 


FILM QUIZ 


Ask listeners to write in the longest list of film titles 
containing the word “‘last.”’ For a call-in contest, ask 
for the stars or other credits of a ‘“‘last'’-titled film 
which the announcer names. Some films for your list 
are: ‘Last Command,”’ ‘‘Last Frontier,”’ ‘‘Last Laugh,”’ 
“‘Last of the Mohicans.” 


WHEN WILL IT HAPPEN ? 


In line with the title, set up a huge candle, or a barrel 
of water dripping empty, or a Community chest drive, 
asking patrons when will the LAST candle burn out, 
water drop fall, or amount of money be raised. 
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All of These Ad and Scene Cuts On One Mat 
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Ad No. | 14—28 Lines 


A fighting marshal and his girl. 
Glenn Ford and Angie Dickin- 
son star in MGM’s fast-draw 
outdoor drama, ‘‘The Last 
Challenge.’’ Chad Everett plays 
the third leading role in the 
story of a vital challenge for the 
title of fastest gun in the West. 
It was filmed in Panavision and 
color on locations in Arizona, 
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Ad No. | 12—50 Lines 


Angie Dickinson plays the saloon owner very much in love with 


marshal Glenn Ford in “The Last Challenge,’’ MGM’s fast- 


draw outdoor drama, also starring Chad Everett. The exciting 
story of a young challenger for the title of fastest gun in the 
West was filmed in Panavision and color largely on locations 
in Arizona, It was produced and directed by Richard Thorpe. 
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MGM preset Ie 


Lasr Challenge 


in Panavision’ and Metrocolor 


2 Column Directory 


ae se 
Last Challenge | 


in Panavision’ and Metrocolor® 


Ad No. 209—28 Lines (2 Cols. x 14 Lines) 


me 
I ead 
a 


/ 


Metro-Goldwyn-Mayer 


presents 


Glenn Ford 
Angie Dickinson 
bhad tverett 


KILLER vs KILLER 


in Panavision’ and Metrocolor 


Ad No. 208—56 Lines (2 Cols. x 28 Lines) 
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Individual Mats Pictured Above May be Ordered Singly (By Numbers 
Indicated) At Regular Prices From NATIONAL SCREEN SERVICE 
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Ad No. 309—200 Lines (3 Cols. x 66 Lines) 


POSTERS and 
BBY CARDS 


+t, 3-sheet and 22 x 28 lobby card 

! below) are typical of the art and 

. a full line of accessories that are 
available on “The Last Challenge’’. 


ALL ACCESSORIES AVAILABLE AT YOUR 
LOCAL BRANCH OF 
NATIONAL SCREEN SERVICE 


ONE SHEET @ 3-SHEET 
22 x 28 LOBBY CARD 
SET 11 x 14 LOBBY CARDS 
8 x 10 STILLS © SET OF 12 COLOR STILLS 
MATS ® SLIDES @ TRAILERS 
TITLE DISPLAY AND HI-RISE STANDEE 
BANNERS, FLAGS AND VALANCES 
40 x 60, 30 x 40 N.S.S. SPECIALS 
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